
 

 

 
The MBNA Certification Program was developed as a result of a three-year study program by some of the industry's 
most recognized leaders.  It raises the professional standards to those engaged in the memorialization industry and 
awards the top level of competence and ethical conduct.  The MBNA Certified Memorialist® (CM) designation is a 
highly regarded professional achievement available in the memorial industry.  Certification is awarded to individuals, 
not a firm as a whole.  Both members and non-members of MBNA can apply to become a CM.  
 
To become a Certified Memorialist®, a candidate must:  
• have at least two years of experience working full-time in the memorial profession 
• be currently employed full-time in the memorial profession 
• have acceptable character, ability, and reputation 
 
First, complete the CM Application (https://monumentbuilders.org/cm_application_form.php), which includes the 
Participation/CEU Activity Form, and return it to MBNA Headquarters along with a signed Code of Good Practice form 
and a $300 USD processing and examination fee ($800 for non-members).  A digital copy of the latest CM Manual is 
now included in your examination fees!  
 
The CM exam is now available online and can be taken one section at a time!  If you plan to take the exam online 
(recommended), please be sure to allow ample time to complete the section and be sure to work in an area with a 
strong internet connection.  
 
Applicants have 12 months from the date they fill out their form to fulfill the CEU requirements and take the exam.  
Once CEU requirements have been submitted with supporting documentation, the applicant will receive an email 
notification that they are approved to take the online exam.  Exams not completed within those 12 months will require 
applicants to pay a recertification fee to open another 12-month window.  
 
If you prefer to take the exam in person, efforts will be made to provide the opportunity to take the exam at the MBNA 
Industry Show or MBUniversity Conference, or at any state/regional/provincial association meetings. However, the 
exam must be proctored by MBNA Past Presidents or members of the Board of Trustees that are Certified 
Memorialists®, or by the current chair of the Certification Committee. If the exam is to be taken at a state, regional, or 
provincial association meeting, it is the association's responsibility to provide a meeting room and adequate 
examination time.  
 
Upon satisfactory completion of the exam, a Certified Memorialist® will be entitled to use the CM initials after their 
name on all forms of business correspondence.  Recognition will also be given at MBNA's Annual Convention Awards 
Luncheon. 

 
 
 
 
 
 



 

CM APPLICATION  
MBNA CERTIFICATION COMMITTEE 

 
NAME ___________________________________________________________________________ DATE _________________________ 
COMPANY ______________________________________________________________________________________________________ 
ADDRESS _______________________________________________________________________________________________________ 
CITY _________________________________ STATE/PROVINCE _____ POSTAL CODE __________COUNTRY _______________ 
PHONE _____________________________________________________ FAX _______________________________________________ 
EMAIL ______________________________________________________ WEBSITE __________________________________________ 
POSITION ___________________________________ LENGTH OF TIME _________ WHAT YEAR DO YOU TURN 65? ________ 
EXPERIENCE: I have been in the memorial industry in a full-time capacity for: _______ years. 
 

EXAM LOCATION: Where do you wish to take the CM Exam?  
▢ Online (https://monumentbuilders.org/cm_application_form.php)  
▢ MBNA National Convention  
▢ State/Provincial Convention.  Please specify: ______________________________________________________________________ 
 

PARTICIPATION ACTIVITY FORM:  
You will need to complete the Participation Activity Form, page two of this application.  Include any necessary 
documentation to verify points claimed. The application will not be processed without the form.  
PAYMENT: Please check the appropriate box and enclose the corresponding processing and examination fee amount.  
A digital copy of the latest CM Manual is now included in your examination fees!  
▢ MBNA Members: $300 ▢ Retake MBNA Members: $100 per section  
▢ Non-MBNA Members: $800 ▢ Retake Non-MBNA Members: $225 per section  

 

PREREQUISITES FOR CERTIFIED MEMORIALIST® 
1. At least two years’ experience in a full-time position in the memorial industry. 
2. Currently employed in a full-time position in the memorial industry. 
3. Acceptable character, ability, and reputation. 
4. Pledge in writing to adhere to the MBNA Code of Good Practice. 
5. A minimum of 50 points earned through participation and activity in a broad range of fields recognized as 
indicative of professional interest and attainment in the memorial industry. These categories and the point system are 
specified on the Participation Activity Form. Individuals have a maximum of five years immediately preceding 
application for certification during which to accumulate the required points. 
 

I understand this is an application for enrollment purposes only. In order to be processed, a completed Participation 
Activity Form must be submitted at the same time. I will submit to written examinations, be available for oral interviews 
if requested, and supply further information as determined by the MBNA Certification Committee. I further understand 
by signing the MBNA Code of Good Practice that any false statement or misrepresentation that I may make in the 
course of these proceedings may result in the revocation of this application and the issuance of a complaint of 
violation on said Code. 
 

________________________________________________________________________          __________________________________________ 
(applicant’s signature)                                                                                                                                     (date) 
 

$ _____________ Amount due      ▢ My check is enclosed     ▢ Please charge my Visa, MasterCard, or American Express 
 
Card number ______________________________________________ Expires _______________________ CVS ______________________ 
 
Name (print) _______________________________________________ Signature ________________________________________________ 



 

INITIAL CERTIFICATION  
CM PARTICIPATION ACTIVITY FORM 

 

NAME __________________________________________________________ COMPANY ______________________________________ 
 

Requirements to earn the Certified Memorialist® designation under the MBNA Certification Program are divided between 
successful completion of the examination, which is based upon material in the Certification Manual, and the accumulation of points 
awarded for participation in the specific activities listed below.  To achieve initial certification, a minimum of 50 points must be 
accumulated; individuals have a maximum of 5 years immediately preceding application for certification during which to 
accumulate the required points.   
 

Participation/activity Points 
per year 

Max points  
(5 years) 

Points 
claimed 

Membership (by firm) in MBNA 2 10  
Membership in a recognized state, regional or provincial industry association 1 5  
MBNA Officer/Trustee 4 20  
Officer in recognized state, regional or provincial industry association 3 15  
Director/Board Member in recognized state, regional or provincial industry association 2 10  
MBNA Committee Chair 2 10  
MBNA Committee Member 1 5  
Maximum points required = 10               Maximum points allowed = 30                 Total points claimed for this section  
Attendance at MBNA & recognized industry education sessions: 

• MBUniversity sponsored seminars/webinars 
• Education sessions at MBNA Annual Convention and/or state, regional or 

provincial conventions 
Guideline: 1 hour = 1 point; 30 mins = .5 point.  
Courses NOT offered through MBUniversity must be pre-approved by the Certification Committee. 

n/a 35 

 

Completion of an MBNA authorized design course. 20 20  
Completion of college level continuing education course, business related. Documentation 
of successful completion required. 5 10  

Participation in Set-Up/Tear-Down Crew at MBNA Annual Convention Guideline: Crew 
Member = 2 points per day; Crew Chief = 3 points per day 4 10  

Attendance at an MBNA Annual Convention 1 5  
Attendance at a recognized state, regional or provincial convention.  May attend more 
than one a year.  Documentation required. 1 10  

Program Speaker at an MBNA National Convention 5 25  
Program Speaker at state, regional or provincial convention 2 10  
Maximum points required = 10               Maximum points allowed = 30                 Total points claimed for this section  
Documented achievement (by firm) in public relations.  Examples include: 

• Aspire Award Winner 
• News articles 
• Open house 
• Industry Speaker (presentations to schools or community organizations) 

2 10 

 

Documented Community Service.  Examples Include: 
• Cleanup of a local cemetery 
• Re-setting old monuments 
• Cleanup of local public monument 
• Donation of service to design/construction/setting of a new public memorial 

2 10 

 

Contribution of a major article to a national industry publication.  
Copy of published article is required. 5 10  

Other contributions to the industry not claimed above.  
Describe in detail & document.  Contribution must be pre-approved by MBNA. 

5 10  

Maximum points required = 5                Maximum points allowed = 15                 Total points claimed for this section  
Maximum points required = 50    Maximum points allowed = 80     TOTAL POINTS CLAIMED FOR CERTIFICATION  
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Code of Good Practice 

 

 

 
 
 

I. INTRODUCTION 
The establishment and maintenance of public confidence in the 

skill, honesty and integrity of the monument building profession is 
fundamental to the future success of the monument industry.  

Special responsibilities of sensitivity, dignity, and reliability are 
imposed upon the profession of monument building.  

As a result, the Monument Builders of North America, as the 
trade association of the industry, seeks to work closely with all other 
segments of the memorial industry and cemeteries to protect the 
interest of the public.  To do so, members of the association 
subscribing to this Code give notice that they clearly recognize the 
vital public need to preserve and encourage fair and equitable 
competition and fair-trade practices among all who are engaged in the 
sale of memorials to the public.  

THEREFORE, the Monument Builders of North America and its 
members have adopted this Code of Good Practice for the monument 
building industry.  The public will know that those who subscribe to 
this Code are those in the monument industry who are sincerely 
concerned with the protection and interests of those who come in 
contact with the industry. 

II. DEFINITIONS 
As used in this Code of Good Practice, the following terms 

shall be defined as follows: 
1. Consumer – “Consumer” means any person, firm, or 
corporation who purchases, attempts to purchase, or seeks 
information regarding the purchase or acquisition of a monument or 
related service and who does not intend to resell such monument of 
service.  
2. MBNA Retail Members – “MBNA Retail Members” shall be 
those monument builders who have, in writing, subscribed to this 
Code of Good Practice and who have agreed to conduct their 
businesses in accordance with it. 
3. Monument or Memorial – “Monument” or “Memorial” includes 
any type or form of a complete metal or stone memorialization or 
other monument for installation in a cemetery or at a gravesite.  
4. Monument Builder – “Monument Builder” includes any person, 
firm, or corporation who, among other things, at retail, sells or 
otherwise provides any type or form of permanent marker, 
memorialization, or other monument for installation in a cemetery or 
at a gravesite.  
5. Pre‐Need Sale – “Pre‐Need Sale” shall be any sale made 
wherein the purchase is made prior to the death of the person for 
whom the purchase is made.  
6. Warranty – “Warranty” includes any written or oral statement 
as to performance of any product or service to be provided by the 
monument builder to the consumer which is made with the intent or 
purpose to induce the consumer to purchase from or do business with 
the monument builder, and for which, if there is a breach, the 
monument builder will provide remedy. 
 

 

 
 
 

III. THE CODE OF GOOD PRACTICE 
1. Financial Stability – The MBNA retail member, subs

cribing to this Code, shall maintain the financial stability of the 
member’s firm so as to give meaning and dependability to the 
firm’s representations and warranties. 

2. Inspection of Product – The MBNA retail member, 
subscribing to this Code, shall provide the consumer with the 
adequate opportunity to inspect the product or a reasonable 
facsimile or sample prior to sale.  

3. Standards of Quality and Workmanship – Standards 
of quality and workmanship shall be consistent with the facsimile 
or sample shown and express representations made prior to sale. 

4. Misrepresentation – The MBNA retail member, 
subscribing to this Code, shall avoid exaggeration or 
misrepresentations concerning the specific qualities of the services 
or products shown or furnished by the member. 

5. Description – The oral or written description of the 
product shall include sufficient information for the consumer to 
easily comprehend quality differences as related to cost and other 
relevant factors so the consumer may make an intelligent and 
knowing choice among the memorialization options available to the 
consumer.  

6. Contract – The contract between the MBNA retail 
member, subscribing to this Code, and the consumer shall provide 
the specific terms agreed upon between the parties and the 
contracts shall be in clear and understandable terms, and shall 
include a description of the finished product adequate for the 
consumer to have as clear an idea as possible of the design, 
lettering, dimensions, finish, and other materials of the memorial.  
The contract shall also include all terms of warranty, if any, agreed 
upon by the parties and the parties’ agreement on remedies for 
breach of contract. 

7. Warranty – Any warranty given by the MBNA retail 
member, subscribing to this Code, shall be clear and specific as to 
the extent, scope, and source of the warranty, and shall disclose the 
specific defects or risks covered and those against which no 
warranty is given, consistent with the applicable federal, state, or 
local laws. 

8. Solicitation – All solicitation or negotiations with 
consumers by the MBNA retail member, subscribing to this Code, 
shall be undertaken with the utmost discretion and good taste, and 
with the thorough knowledge and understanding on the part of the 
MBNA retail member, subscribing to this Code, of the possible 
emotional stress of the consumer.  

9. Sales – The MBNA retail member, subscribing to 
this Code, shall sell only those products or services and provide 
only those warranties which are within the scope and skill, training 
and abilities of the MBNA retail member subscribing to this Code. 
The member shall also consider in discussion with the consumers 
the availability to the member of necessary skills and services 
available from others in the memorial industry. 

10. Advertising – All advertising material used by the 
MBNA retail member, subscribing to this Code, shall comply with 
the same standards, ethical considerations, truthfulness, and full 
disclosure, including any advertising of price appropriate under the 
circumstances, as are required by the Code of Good Practice. 

11. Pricing – The prices of all services offered by the 
MBNA retail member, subscribing to this Code, shall be readily 
available to the consumer.  The consumer shall not be required to 
purchase collateral products or services as a condition of 
purchasing the memorial or as a condition of receiving benefit of a 
special price.  Where related products or services are to be sold 
with the product, the price of each service and of the product shall 
be stated separately. 

12. Pre‐Need Sales – The rules of this Code of Good 
Practice shall apply to all pre‐need sales by the MBNA retail 
member, subscribing to this Code. However, members may 
recognize that pre‐need sales may be undertaken with the 



 
 
 
 

 

knowledge that the emotional state of the consumer will involve less 
stress than in other situations. 

13. Fee Splitting with Others, Including Cemeteries and 
Funeral Directors – MBNA members, subscribing to this Code, shall 
disclose to the consumer, prior to sale, all arrangements for splitting 
of fees with cemetery superintendents, funeral directors, etc., where 
such person performs no service to or for either the consumer and 
the costs of the consumer. 

14. Continuing Education – MBNA retail members, 
subscribing to this Code, shall recognize their obligations to stay 
abreast of technical, commercial, and other developments in the 
monument industry by participation in trade seminars and other 
appropriate educational and improvement programs.  

15. Operating on the Property of Others – When 
operating on the property of others, MBNA retail members, 
subscribing to this Code, shall always exercise due care for the 
protection of that property and the safety and welfare of others on 
the property. 

SUBSCRIPTION AGREEMENT 
Code of Good Practice 

Agreement entered into this ______ day of ________________ by and 
between the (“MONUMENT BUILDERS OF NORTH AMERICA”) a not-
for-profit corporation, (“MBNA”) and the company whose name 
appears at the end of this agreement, (“MBNA MEMBER”).  
It is agreed:  

1. MBNA has promulgated a “Code of Good Practice” at
tached hereto as Exhibit A and made a part of this Agreement, with 
which MBNA member shall comply in all respects. 

2. From the date of this Agreement and thereafter, 
MBNA member, its employees, agents, and others acting on its 
behalf shall adhere to and subscribe to the Code of Good Practice. 

3. In the event it is called to the attention of MBNA that 
there may be a violation of the Code of Good Practice, on this 
Agreement by MBNA member, or its officers, directors, employees, 
agents of others acting on its behalf, MBNA shall give notice of such 
to MBNA member.  MBNA member shall promptly respond to MBNA 
as to any such complaint and shall cooperate in all respects with 
such rules as MBNA may from time to time adopt. 

4. MBNA member, as a result of being a subscribing 
member to the Code of Good Practice, but only so long as this 
Agreement is in force and effect, may so state and hold out to the 
public that MBNA member has and is a subscriber to the Code of 
Good Practice, in accordance with such rules as may from time to 
time be adopted by MBNA.  

5. In the event a violation of this Agreement is found, 
MBNA member shall honor any decision made by MBNA or its 
representatives relative to such violation, including supervision, or 
termination of all rights and privileges provided under this 
Agreement; and if so required, MBNA member, its officers, directors, 
employees, agents and others acting on its behalf shall cease and 
desist from holding itself out as a subscribing member and shall 
return all material to MBNA which relate in any way to MBNA 
member’s subscribing to the Code of Good Practice. 

6. MBNA member shall hold harmless and indemnify M
BNA, its officers, directors, employees, agents and others acting on 
its behalf from any and all liabilities, claims, or judgments, including 
attorney’s fees and costs which may occur or arise as the result of 
any act or omission on the part of MBNA member relative to this 
agreement and that no complaint or other action shall be led or 
commenced by MBNA member, its officers, directors, employees, 
agents and others acting on its behalf relative in any way to this 
Agreement, including but not limited to the suspension or cessation 
of all rights and or privileges of MBNA member pursuant to this 
Agreement. 

7. MBNA member agrees that MBNA may amend the 
terms and conditions to this Agreement, including Exhibit A, from 
time to time.  If MBNA member does not agree to such amendment, 
MBNA member shall be required to give written notice to MBNA 
within 30 days after notice of the amendment is given MBNA 

member, and this Agreement upon such notice from MBNA member 
shall be deemed terminated, and MBNA member shall cease and 
desist from holding itself out as a subscribing member to the Code 
of Good Practice, and shall return all materials to MBNA, which 
relate in any way to MBNA member’s subscribing to this Agreement. 

8. In the event it is necessary for MBNA to enforce this 
Agreement against MBNA member, MBNA member shall reimburse 
and/or pay all of MBNA’s expenses incurred therein, including but 
not limited to attorney’s fees and costs. 

9. This agreement has been executed in Rockville, 
Maryland, and shall be governed by Maryland Law. 
 
IN WITNESS WHEREOF the parties entered into this Agreement on 
the date first written above.  
MONUMENT BUILDERS OF NORTH AMERICA, a not-for-profit 
organization.  
 
By   
 
 
Serena G. Weisman, CAE,  Executive Vice President 
 
 
 
Applicant Company 
 
 
 
Signature of Company Principal 
 
 
 
Print name of Company Principal 
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